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Announcements :

Join us June 2, 2007, at
the SunRidge Wetland
from 1 — 4 pm, as we
unveil the Wetland
Interpretive Signs.

Environment Week will
be June 3-9, 2007. This
year's theme is
Wetlands!

The River Regeh

OWC 3" Annual General Meeting

Our 3" Annual General Meeting was a success!

On March 15, 2007 we held our 3" Annual General Meeting. We had around 120 people
attend, and the day went really well. We decided to host the event in the afternoon and
evening rather than for just the day. The afternoon began with an introduction and Board
update and a financial update, followed by an update from our Urban Team and Data
Collection and Integration (DC&I) team.

The afternoon continued on with a presentation from our guest speaker Ms. Karen Emde
with Capital Health, who presented us with information on Watershed Protection and
Protection of the Public’'s Health. We then heard updates from the Communications and
Outreach team, Rural team, and State of the Watershed team. An election process was
held for our Member at Large spot on the Board in which Gerhardt Hartman was re-elected
into that position.

After a delicious dinner, we heard from Dennis Fitzpatrick, who updated us on the changes
that would be involved with the new Alberta Water Research Institute. We then heard from
our keynote speaker, Honourable Rob Renner — Alberta Environment Minister.

We'd like to thank everyone who came out and we hope to see you all again next year.




Mi’Kai’'Sto Water Quality and Safety
Project

Did you know ? o . :
Last summer, the Kainai Nation Blood Tribal Lands Alberta, Red Crow Community College,
Stormwater is not and the Lethbridge College, partnered to create the Mi’Kai’'Sto 2006 Water Quality and
treated before it Safety Project. The project trained 4 Blood Reserve youth in environmental and community
enters the River. water quality testing.

Some common
contaminants in
stormwater include
lawn chemicals /
fertilizers, pet waste,
household chemicals,
and soaps used for
washing cars.

Photo Credit: Cheryl Fujikawa

The Trainees were taught a variety of techniques including: traditional teachings by tribal
elders, water survey and assessment through GPS mapping and end user interviewing,
sample methodology and design, and physical, chemical, and bacteriological water testing
methods. The trainees then planned and carried out water quality testing on a number of
sites on the Blood Reserve.

The Program totaled 12 weeks, in which successful completion left the students able to
demonstrate practical field and laboratory skills needed for all types of water sampling and
monitoring and testing with correct documentation.

For more information, contact Tom Graham at Thomas.Graham@Iethbridgecollege.ab.ca

Photo credit: Cheryl Fujikawa



Work of Urban Team Enriched by
Marketing Ideas of Post-Secondary

Products that help with
beneficial yard
practices:

Rain barrels
Compost bins
Organic fertilizers

WEICIRINEES

A special thanks to the
Students who participated.

University of
Lethbridge Students
from left to right, top
to bottom: Krissy
Ancio, Ashley
McEwen, Brandy
McLellan, Natasha
Stewart, Tracey
Howe, Ashley Fox,
Candace Wolchuck,
Jared Stackhouse,
Gigi Yuan, Jimmy
Yuan, Jeremy James,
Binh Du

Students

During the winter term, students of marketing courses at the University of Lethbridge and
Lethbridge College addressed a question put to them by OWC'’s Urban Team — How
should we promote lawn and garden products and practices that benefit stormwater?
Urban Team members are not experts in social marketing; hence we decided to seek
advice from folks in our community with expertise in this area. The response was very
helpful for the Urban Team and hopefully also for the students.

Lethbridge College Brainstorming Session

Urban Team members attended a lively brainstorming session with about thirty students in
a second year marketing class at Lethbridge College led by course instructor Ray
Friedman. Results of this April 3" session as well as of a review of written ideas by
students provided useful advice.

A key point made by students was that the Urban Team will need to show that changing
practices will not detrimentally affect people’s enjoyment of their lawns and gardens.
Marketing will need to link those things that residents enjoy or value about their lawns and
gardens with the suggested changes in practice and benefits that would result. For
example, the lawn can still be green if watered and fertilized less and the environment will
benefit.

Students also suggested segmenting the market and targeting those individuals or retailers
who already support environmentally friendly practices or products. Ideas include profiling
appropriate products and practices through brochures, displays and seminars in stores and
at a variety of venues in the community. Rewarding those who do make changes to
beneficial practices through incentives and recognition was suggested. It may be
necessary to back up education and marketing with regulation.

A growing number of consumers will likely need to demand products that help with
beneficial yard practices before retailers will partner with the Urban Team. There may be a
need to offer retailers incentives to profile or push desired products.

University of Lethbridge Marketing Projects

Three teams of students in a university Social Marketing class taught by Dr. Sameer
Deshpande chose a term project to develop plans to increase use of water timers in
Lethbridge. Timers attached to hoses and sprinklers would reduce water use by allowing
residents to set the appropriate length of time that water is applied to lawns and gardens.
There would be less chance of over watering and having contaminants carried into storm
drains. Timers are easy to use and are affordable for most households, ranging in price
from $20-$100.

Students defined a marketing campaign focus and purpose, analyzed the strengths,
weaknesses, opportunities and threats, set goals and objectives, and researched the target
audience and competition. They then identified the costs and benefits to the consumer of
purchasing the product, places to promote the product and promotional messages and
media ads. An evaluation and monitoring strategy was identified which would assess
progress towards marketing campaign goals. Finally an implementation plan was outlined
considering what, who, when and how much.

Next Steps

Over the next few months, the ideas provided by students will be considered by Urban
Team members as we define and implement the next steps in our project to market
environmentally friendly practices and products to homeowners and retailers. One thing
we know for certain — change will not happen quickly and we need to be in this for the long
term.



OWC Mission Statement:

To maintain and improve the
Oldman River Watershed
through partnerships,
knowledge, and the
implementation and integrati
of sustainable watershed
management and land us
practices.

If you have any comments o
questions, or if there are an
topics you would like brough
up at our Board meetings, yd
can contact us at:

Oldman Watershed Coun|
100, 5401 — 1 Avenus
Lethbridge, AH

Phone: (403) 381 - 5801
Fax:(403) 381-5765

E-mail:

leda@oldmanbasin.org

Web Page:
www.oldmanbasin.org

Recent Events

Bridge Days 2007:

The University of Lethbridge Be Aware Club hosted it's second annual environmental
awareness event, known as Bridge Days. The event was held over 2 days in March, at the
University of Lethbridge, and it brought together a number of Lethbridge area
organizations. The event brings awareness to the diversity of work already being done to
address local environmental issues.

The OWC had a display set up for the 2 days. We distributed the new OWC booklets, as
well as had the Stormwater map available so that anyone could locate their home, and see
where their stormwater entered the river. This was a bit of an eye opener for some, as
many people are still unaware that their stormwater is not treated before entering the river.

Home and Garden Show:

The OWC'’s Urban Team partnered with the City of Lethbridge’s Environment Week
Committee, and with the Southern Alberta Group for the Environment, to host a booth at
the Home and Garden Show. At the booth, we had information regarding stormwater,
drought tolerant plants, gardening tips, an energy guide booklet for new appliances, as well
as a draw for a Rain Barrel.

To win the rain barrel, those entering had to answer a skill testing question that asked for
people to put in order, the steps that stormwater goes through before entering the river.
This exercise was again another eye opener for those who did not realize that stormwater
is not treated.

Upcoming Events in 2007

May 24 — 27 Trails to Sustainability Conference
Kananaskis, AB
www.trailstosustainability.ca

June3-9 Environment Week
This year’s theme is Wetlands!

June 7 -9  Vitalize: addressing the education needs of Alberta’s voluntary sector.
Calgary, AB
www.vitalizeconference.ca

June 25 — 28 60" Annual Canadian Water Resources Association (CWRA) National
Conference — Science and Technology: Implications f  or Water
Management
Saskatoon, SK
http://www.cwra.org/CwraNatConf2007_brochure.pdf



